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Welcome to the Scandinavian Design Magazine. 

Do you ever find yourself being moved by something?

– That is, REALLY moved? In the world of 2014, we are bombarded every second with an endless stream of information and impressions, making it almost impossible to truly relate to any of this.

So when the blue moon is around and an impression hits you with full intensity, when you start reflecting and relating to your own life, contemplating over what actually creates meaning and joy in YOUR life.... well, that is a fantastic feeling.

One of my absolute favorite books is The Little Prince by Saint-Exupery, every time I read it ... actually just by thinking of it, I am filled with a combination of inner peace and a zest to "live my life right.”

What is The Little Prince teaching us? He teaches us that intimacy/ closeness and love are the most important things in life. In order to achieve this, you yourself have to make an effort. By bonding to and investing yourself in another person, this person and everything associated with him or her will become more special - and thus differs from all others.
So how does this talk about anything but worldly goods connect with a magazine about Scandinavian Design products? 

The Little Prince teaches us that "On ne voit bien qu'avec le coeur. L'essentiel est invisible pour les yeux ". “One sees clearly only with the heart. Anything essential is invisible to the eyes. It’s the time spent on your rose that makes your rose so important”.

So it is possible to buy a sofa, a lamp or a coffee pot with the heart? And why should we even try?
The concept of Scandinavian Design was popularized in the 1950s but emerged around 1920 with the clear mission to create " beautiful everyday objects that enhance your life."

The products should be both functional and simple, humanized through the use of natural materials.

To Scandinavians, it is a natural thing to have “a relationship” with their ​​furniture. We fall in love with a product due to both its form as well as its function. We are delighted and fascinated by the history of the designer of the product and the designer's thoughts and visions. We use and enjoy our furniture and artwork on a daily basis and let them become almost part of the family.

Purpose of Scandinavian Design Magazine. It is my hope to animate readers of this magazine to open their hearts and be inspired by not only the beautiful visuals but also by the story behind the product designs.

I hope the magazine will bring lots of inspiration and hopefully move you. Should it spark a desire in you to “bond with a Scandinavian Design Product”. Then knowing that you have started your own life story together with your new sofa, lamp or coffee pot, will make me be both proud and blissful.

Charlotte Stapelfeldt

Chief Editor
